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EDITORIAL DESIGN

Prepress Manual Book, 2024, Archival Inkjet Print, 6x9 inches

The "“Prepress Manual Book" explains color, prepress, printing, finishing,
and binding in an easy-to-understand way. It was created using InDesign,
printed out, and then bound into a book. It uses pictures and simple de-
scriptions to help readers learn and enjoy the content.






Bobble, 2024, Archival Inkjet Print, 6x9 inches

Bobble serves as a senior project documenting the process of creating a
soda brand with a focus on reducing carbon footprint in soda production.
The project, represented by the brand name “Bobble,” presents a compila-
tion of research papers investigating the carbon footprint within the soda
industry. It delves into design research, brand positioning, and the overall
design process involved in establishing a soda brand. This encompasses
soda can label and packaging design, as well as logo design, offering a
comprehensive insight into the brand’'s development journey.
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BRANDING AND IDENTITY

Socola Project

Socola is about a chocolate brand that offer four chocolate flavour, based
on the idea of Vietnamese natural elements, water, fire, earth, and wood.
The project includes logo design, illustrations, typography, packaging,
and product development, all reflecting the essence of these elements.

Poiret One

Enimilic totas raturAtem doluptatur, ident autat qui
blaccus. serferi suntem facerchil modis sunt recatendes
volupta tumqguo tem. ltatinte ne venia alis ni as quatur
aliquid qui ut molupta quo es aut fugia consed
maximos porumNus excese pratis explatem iuntisRotus
aut aspit audi quae doluptiis eiur ad qui qui volor
seque voluptates cum. se qui aut aut et porion con

Poppins

Enimilic totas raturAtem doluptatur, ident
autat qui blaccus, serferi suntem facerchil
modis sunt recatendes volupta tumquo tem.
Itatinte ne venia alis ni as quatur aliquid qui
ut molupta quo es aut fugia consed maximos
porumNus excese pratis explatem iuntisRatus
aut aspit audi quae doluptiis eiur ad qui qui



PACKAGING

Sécola

Based on the idea of
Vietnamese natural
elements, water, fire,
earth, and wood and
used it to create a a
memorable and
unique product line.
Each element is
combined with
special ingredients
from different parts
of Vietnam to make
the chocolate flavors
even better.

“Hoa"

(fire element)
chocolate that
combines rich dark
chocolate with “Ruoi
Can,” arice wine only
found among ethnic
groups in the rural
areas of Vietnam.

435109

RTAS

9

Sacsla

Based on the idea of
Vietnamese natural
elements, water, fire,
earth, and wood and
used it to create a a
memorable and
unique product line.
Each element is
combined with
special ingredients
from different parts
of Vietnam to make
the chocolate flavors
even better.

“Tho"

(fire element)
chocolate that
combines rich dark
chocolate with “Ruoi
Can”arice wine only
found among ethnic
groups in the rural
areas of Vietnam.

K765

9 al32 1091

Sacsla | HOA

Sacsla | TH

MOCK UP

Sécéla

HOA

Dark chocolate

RUOU CAN

Sécéla

THO

Dark chocolate

WEASEL COFFEE

NET WT 44 O,

Sacola

Based on the idea of
Vietnamese natural
elements, water, fire,
earth, and wood and
useditto createa a
memorable and
unique product line.
Eachelement is
combined with
special ingredients
from different parts
of Vietnam to make
the chocolate flavors
even better.

“Thuy”

(fire element)

(water element): a
chocolate bar featuring
the flavor of coconut
from Ben Tre, situated in
the Mekong Delta,
Vietnam.

K765

41327109

Sécsla

Based on the idea of
Vietnamese natural
elements, water, fire,
earth, and wood and
used it to create a a
memorable and
unique product line.
Each element is
combined with
special ingredients
from different parts
of Vietnam to make
the chocolate flavors
even better.

“Moc"

(wood element): a
mixture of white
chocolate with
cinnamon imported
from Vietnam.

K765

9 al32 1091

Sécéla

THUY

Park-ehocolate

COCONUT

Sécala | THUY

N\

\@(\\\ )

1 WT 44707 (125g)

Sécéla

OC

White chocolate

CINNAMON

Sacola | MC

NET WT 44 O




PACKAGING DESIGN

DIE LINE
PACKAGING

CARD DESIGN



Retro Card, 2024.

Retro Card Deck features a captivating retro-themed
playing card set with illustrations crafted from geo-
metric shapes. The design process focuses on creating
visually intriguing patterns, while also encompassing
product and packaging design for a complete and

stylish experience.

MOCK UP




WEB DESIGN

ShoeFairy Project

Shoefairy is a leading shoe cleaning brand known for its customized ser-
vices. The brand features a type logo, vibrant colors, and mock up imagery.
The website, built with HTML, CSS, and Ajax, offers seamless navigation by

loading different data files on the same page.

BRAND IDENTITY

AND
AUDIENCE

Company Name and Logo:

ShoeFairy

Promise on:

Excellent work
Affordable price
User-friendly interface
Customer support
Availability

Typeface:
Quicksand

We are here to love, care for, and protect your
shoes.

Shoefairy was founded in 2019. Our mission is to
‘bring your shoe back to life.” A shoe is not just
something to wear; it's a friend and an object that
carries beautiful memories and experiences, accom-
panying you on life’s journey.

Color:

Company believes in:

Quality

Trust

Safety
Communacation
Respect

Description:

Learn about ShoeFairy.
By clicking “About” in the nav bar.
Learn about different locations that stores located,
By clicking “Location” in the nav bar.
Learn about our product line,
By clicking “Product” in the nav bar.
Learn about our services for each shoe type,
By clicking “Service” in the nav bar.
Then choose your type of shoe for more information.
Finally, service detail will show.




INTERFACE CONCEPT
AND
DESIGN

Phone

Desktop

Comp is created by Adobe XD




Ducklibs Game

Ducklibs is a fun word game, similar to Madlibs. Players fill in different
types of words like nouns, verbs, and adverbs to create surprise stories. The
website is made with HTML, CSS, jQuery, and JavaScript. It's an interactive
way to have fun and get creative with words!




Comp is created by Adobe XD

Desktop

Phone




Phone

Company Name:
Toyopolis

Toyopolis believes in:
Fun
Passion
Creativity
Quality
Safety

Target Customer:
Toyopolist is created for everyone,
featuring high quality design fig-
ures ideal for character collectors,
art toys lovers, as well as enthusi-
asts of cartoons and comic book
characters.

Promise on:
Accuracy
Efficiency
Privacy and Security
Availability
User Friendly Interface

Color:

Desktop

Toyopolis

Typeface :
Ingra Ingra

Description:

Look for new products
by adding an option in the
menu navigation bar.

Check out the choices
by scrolling through cards, and
hover the mouse over images, it
will zoom in.

Find product information
by clicking the arrow; the hid-
den information will display for
the user.

Add products to the cart
by using jQuery to update the
quantity and calculate the total
cost.

Proceed to checkout, which will

lead the user to a different page,
by linking the checkout button
to #a.

Sign in to your account
by creating a sign-in form.

Reach out to us
by filling out the contact form.

Toyopolish Project

Toyopolish is a web design project specializing in
selling toy figures, with coding implemented in
HTML and CSS, leveraging the Bootstrap frame-
work. The website incorporates a user-friendly
checkout feature, ensuring a seamless shopping
experience for customers.

Logo

Toyopolis

Comp is created by Adobe XD



Ao Dai Revolution, 2021, Archival Inkjet Print, 1600x2400 px.

The Ao Dai Revolution website, built with HTML and CSS,
offers insights into traditional Vietnamese clothing. It
features flipping cards for navigation and includes multi-

media elements like YouTube videos.

Studio Ghibli's Film, 2021, Archival Inkjet Print,
1600x2400 px

The Studio Ghibli Film website, built with HTML and
CSS, features interactive hover functions. Users can
navigate through images and experience dynamic
changes upon hover, creating an engaging exploration

of Studio Ghibli.




TYPOGRAPHY

C ITY City as canvas, 2023, Archival Inkjet Print, 9x9 inches

bold and compelling design.

MoMA
THE MUSEUM OF MODERN ART

NEW YORK CITY

2012

CANVAS

STREET ART

The “City as Canvas” catalog cover embodies the spirit
of the 2012 exhibit at The Museum of Modern Art in
New York City. Inspired by street art culture, it features
dynamic spray paint techniques reminiscent of graffiti.
Colorful colors and abstract shapes capture the urban
energy and creativity of the city streets, making for a

BRIAN
DONNELLY

KAWS transitions from
street art to fine art.

He was born on No-
vember 4 in Jersey City,

b New Jersey, USA.
Ao

2020s
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His artwork becomes
famous worldwide.

Start his career as a
graffiti artist in New
York City.

7 p) 7 p)
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He stays active in the
art world with exhibi-
tions, collaborations,

and big public sculp-

tures.

His art sells for a lot at
auctions, making him
a top contemporary
artist.

2017

Brain Donnelly's Timeline, 2023, Archival Inkjet Print, 24x18 inches

Brain Donnelly's Timeline" is a colorful project made with Adobe InDesign.
It uses words and drawings to show KAWS's graffiti career. The Tiempos
font and KAWS-like characters make it look like his work. Bright colors
make it lively, just like KAWS's art.




TIEMPOS

The Movie

The Movie, 2023, Archival Inkjet Print, 18x24 inches

Crafted in Adobe InDesign, “The Movie" poster cele-
brates street art with a series of Tiempos typeface letters
from ‘a’ to ‘z'. The background features colorful spray
paint strokes reminiscent of urban graffiti, overlaid with
textured wall effects for an authentic street vibe. The
varied sizes and placements of letters add depth and di-
mension to the design, showcasing the versatility of the
Tiempos typeface in a dynamic and visually appealing
composition.

Online Class, 2023, Archival Inkjet Print, 18x24 inches

This online class poster is a creative display of
typography and design elements, showcasing
the Q and A logo crafted by using type. The
Redaction typeface sets the tone for the poster,
conveying a sense of professionalism and clarity.
To achieve a pixelated effect, various type
families are skillfully combined, adding visual
interest and depth to the text. The background,
created in Illustrator, features a mix of shapes
and colors to represent tabs, closing symbols,
and plug-in outlets, evoking the online learning
atmosphere. Together, these elements form a
cohesive and engaging poster that captures the

essence of virtual education.

‘Online
Classes

uck?

STAY
ENGAGED
AND
FOCUSED

Are you spending time commuting to school? Is your gas
money ripping you off? Online classes are for you. Being
more flexible with your schedule, and managing your
time more effectively, saves you and others time and
money. It also provides opportunities for students who
may not have been able to attend traditional classes

due to distance or other constraints to join classes.

cobleskill.edu/campus-life/student-development/ % \




Third Collection, 2022, Archival Inkjet Print, 24x18 inches

“Third" presents a unique collection of three
posters that seamlessly blend type design with
interactive elements. Each poster features
dynamic visuals created through a combina-
tion of typography and interactive design,
offering viewers an immersive experience. The
background objects are meticulously coded
using Processing, incorporating 3D shapes and
intricate movements to enhance the overall
aesthetic. Through this innovative approach,
“Third" pushes the boundaries of traditional
poster design, inviting audiences to engage with
the artwork in new and exciting ways.

Mavu cua cam xuc, nhiet huyet va tinh yeu.

RED conla

Suc manh
Quyen luc

Su quyet tam

Han Huynh

Final project

05|12|2022

Interactive Design (DART 115) | Spring 2022




DIGITAL DESIGN

Blue, 2021, Archival Inkjet Print, 13x19 inches

Blue is one of the four art pieces in the “Lost Images”
project. The subject used was from the randomly found
images, it was created by using brushwork, masking and
overlaying over the original image to create a surreal

scene inside a working bank under water.

Nocturnal, 2021, Archival Inkjet Print, 13x19 inches

Nocturnal is one of the four art pieces in the “Lost
Images” project. The subject used was from the ran-
domly found images, it was created by using brushwork
and masking over the original image to create a surreal
scene.



Gloaming, 2021, Archival Inkjet Print, 13x19 inches

Gloaming is one of the four art pieces in the “Lost
Images” project. The subject was from the randomly
found images. This art piece was created by making
a new brush, with a cloud shape and smoky texture,
drawing over the original image to create a gloaming

surreal scene.

Rocket , 2021, Archival Inkjet Print, 13x19 inches

Rocket is one of the four art pieces in the “Lost Images”
project. The subject was from the randomly found
images. This piece was created in Photoshop using
overlay, brush tools, and color correction techniques to
achieve a comic book-inspired aesthetic for the artwork.




Strange Marocanh, 2022, Archival Inkjet Print, 19x13 inches

“Strange Marocanh" is a captivating digital artwork made
in Photoshop. It features intricate patterns, created with
different brushes. The background textures add depth
and mood to the piece. The name suggests mystery,
inviting viewers to explore its unique world.

Vending Machine, 2022, Archival Inkjet Print, 19x13 inches

“Vending Machine” is a digital painting made in Photo-
shop. Using different brushes and color adjustments,
it resembles a watercolor painting. The artwork has a
calming vibe, inviting viewers to enjoy its serene atmo-

sphere.





